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Day-time • Play-time • Date-time Fashions 


Co-ordinates • skirts • blouses • dresses 
sweaters • playclothes • swtfa 



This is an architect’s rendering of our new head¬ 
quarters building in Cleveland, now under con¬ 
struction and due to be completed next month. 
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10 YEARS OF GROWTH 


Sales have quadrupled, net profits after taxes 
have increased by 12 times in 10 years and the 
Company's growth is continuing at a rapid pace. 




SALES 


PROFITS 


1959 RESULTS IN BRIEF 


Year Ending A pril 30 

OPERATIONS: 

Net Sales. 

Earnings Before Income Taxes. 

Earnings After Income Taxes. 

*Net Earnings Per Share. 

FINANCIAL: 

Working Capital. 

Current Ratio. 

Property, Plant and Equipment — Net 
Shareholders’ Equity. 


1959 


$25,014,600 
2,133,400 
1,028,900 
1.69 


$ 3,285,300 
1.9 

1,111,900 

4,168,200 


1958 


$22,341,500 

1,284,100 

628,200 

1.03 


$ 1,600,400 
1.5 

1,035,200 

2,238,700 


* Based on 609,664 shares of stock presently outstanding 
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To Our Shareholders: 


It is a pleasure, in making this first Annual Report to the shareholders of Bobbie 
Brooks, Incorporated, to announce that sales and profits continued to grow during 
the fiscal year ended April 30, 1959. 

Net sales totaled $25,014,600, a gain of approximately 12 per cent over the 
preceding fiscal year, and net profits after taxes were $1,028,900, a gain of 
approximately 64 per cent. 

The purpose of our business is to serve the clothing needs of feminine young 
America. This objective has been unchanged since the Company was founded 
20 years ago. 

We manufacture coordinates, skirts, blouses, sweaters, playclothes, dresses and 
suits for the young adult or “junior” market. We are enjoying particular success with 
our coordinates, which are items of apparel designed to be blended into ensembles 
coordinated from the standpoint of styling, color and fabrics. 

All Bobbie Brooks lines are specifically designed to help make the American Girl 
the best-dressed in the world, within a modest budget. We seek to sell this girl not 
a single garment, but an entire wardrobe. 

Bobbie Brooks was founded in 1939 with a capital of only $4,000. It has grown 
to its present size through close adherence to tested and proved principles. These 
are good styling, high quality, fast delivery, maximum standards of service, and 
concentration on the fashion desires of young adult women. 

We expect our rate of growth to continue at a high level during the fiscal year now 
under way. Shipments for the Spring and Summer Seasons of 1959 were 38% higher 
than those for the same seasons last year. Our advance bookings for the Fall Season, 
on which we are now at work, show an increase of more than 30% over the bookings 
for the comparable period last year. 

Although our total bookings during the past six months have been greatly ahead 
of bookings for the same period last year, we do not believe it advisable to project 
the entire year's sales at the same rate of increase. However, on the basis of these 
early indications, we look forward to a substantial increase in net sales for the fiscal 
year ending April 30, 1960. 

We particularly want to welcome the Company’s new shareholders. We plan to 
keep you fully informed about our activities at all times. 

Facts and figures about our operations during the last fiscal year will be found else¬ 
where in this report. Because this is our first Annual Report as a publicly held company, 
we have included in it a description of our business and factors affecting its growth. 

Rapid as our growth has been, we believe that it has been based on sound- 
foundations, and that even greater progress lies ahead. 



REPORT 

FROM 

THE 

PRESIDENT 



June 29, 1959 









REVIEW OF BUSINESS 8c OPERATIONS 


FINANCIAL INFORMATION 

Net sales for the fiscal year ended April 30, 1959, totaled $25,014,600, a gain of 
$2,673,100 or nearly 12 per cent over the net sales of $22,341,500 in the preceding 
fiscal year. 

Net profit after income taxes was $1,028,900, a gain of approximately 64 per cent 
over the net profit of $628,200 for the preceding fiscal year. 

As a result of increased earnings and the public sale of Company stock, working 
capital was doubled during the year. It stood at $3,285,300 on April 30, 1959, as 
compared with $1,600,400 on the same date last year. However, a substantial portion 
of this increase will be needed in the current fiscal year for the modernization program 
at the Cleveland Kelley Avenue office, plant, and distribution center, the building 
addition to which is now in the course of construction by the Company’s lessor. The 
present estimate of the amount so required is approximately $800,000. 

The shareholders’ equity increased during the last fiscal year reaching a total of 
$4,168,200 at year end, as compared with $2,238,700 on April 30, 1958. 

As a result of this improvement in the Company’s financial position, the Company’s 
unsecured seasonal lines of bank credit have been increased to $3,000,000 for the 
year ending April 30, 1960. 

The first dividend following public offering of Company stock was paid on May 
15, 1959, to shareholders of record on April 30, 1959, in the amount of \1Vi cents 
per share. It is now the policy of the Board of Directors to meet quarterly to 
consider dividend payments. 

STYLING 

Bobbie Brooks maintains a substantial styling and design staff in New York City 
and Cleveland. Its designers work closely with leading textile mills in development 
of new patterns and colors. Members of the styling staff constantly tour America, 
meeting with retailers to study customer desires and fashion trends. In addition, 
the designers make periodic trips to European fashion centers to gather ideas 
on advance styling. 

The Company’s designers create five new lines each year, styled and priced 
specifically for young women, in styles, colors, and fabrics of proven acceptance. 
Popularity of Bobbie Brooks coordinates and separate sportswear has been mounting 
rapidly and sales of dresses have continued to show sizeable increases. 










DISTRIBUTION 


Bobbie Brooks enjoys distribution throughout the United States. The Company sells 
its merchandise directly to approximately 6,000 retailers, ranging from small specialty 
shops to the largest department stores. The number of retail units offering our lines to 
the public increased by approximately 600 or 11 per cent during the past fiscal year. 
No single retail dealer accounts for as much as \ Vi% of the Company’s annual sales. 

Well-trained sales managers in six regional offices direct showrooms, field sales¬ 
men, distribution, and customer service activities. Teletype communications connect 
all field offices with executive offices in Cleveland. 

The number of Bobbie Brooks salesmen has doubled during the last five years to 
a total of 60. Additional men are enrolled in a sales training program, which has 
been set up on a comprehensive scale, to provide for future growth. 

A typical order from one of the Company’s retailers must be broken down into 
types of garments desired, by size and color, and then assembled for shipment. Fast 
handling of orders has always been a Bobbie Brooks objective. Substantial progress 
has also been made in utilization of electronic tabulating equipment for production 
planning and scheduling, thereby facilitating a better flow of goods to customers. 

The Company’s advertising and dealer assistance programs are described else¬ 
where in this report. 

FACILITIES 

The Company manufactures approximately 55% of its apparel in six plants having 
a total of approximately 187,000 square feet of space and a combined production 
capacity of approximately 67,000 garments per week. The remaining 45% is manu¬ 
factured under Company supervision in the plants of a number of contractors, the 
Company providing the contractors with raw materials and patterns. 

A new main office building, plant and distribution center, now being constructed 
adjacent to the Company’s Cleveland headquarters, is scheduled for completion next 
month. This new 87,000-square-foot building, will form with the existing head¬ 
quarters a single integrated structure of 140,000 square feet and will replace the 
Company’s present scattered production and distribution facilities in Cleveland. The 
new building will feature advanced materials handling equipment designed to improve 
efficiency and enable the Company to provide even faster service in filling orders. 

Tentative plans are under review for construction by an industrial development 
corporation and leasing by the Company of a new single-story plant in Lock Haven, 
Pennsylvania, of approximately 50,000 square feet, to permit manufacturing oper¬ 
ations in that area to be conducted on a more efficient basis and to provide for an 
increase in manufacturing capacity. 

AN EFFECTIVE TEAM 

Bobbie Brooks has grown as the result of continued adherence to the principle of 
creating high quality clothes specifically for the style-conscious young American 
woman, at prices she can afford. 

Most of the men and women who helped to build the Company’s business remain 
active in operations today, many of them in key positions. 

The personal interest of the Company’s 1500 employees in their work has created 
a sound spirit of mutual cooperation —a spirit which the Company believes will be 
reflected in continued service and progress in the future. 
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The Bobbie Brooks sales representatives have been 
trained to serve as advisers to their dealers in 
effective merchandising for the young adult market. 
To help the sales representatives do a better 
job in this respect, a great effort has been made 
by the Company to equip them with complete 
information concerning Bobbie Brooks merchandise 
and styling, the young adult market, and methods 
of advertising and promotion. 

The Company’s total expenditures for advertising 
and promotion for the last fiscal year amounted 
to over $375,000. The advertising and promotion 
program included not only national advertising 
media, but dealer aids such as newspaper mats, 
statement enclosures, suggested ad layouts, suggested 
window and department displays, radio and 
television scripts, fashion shows, salesgirl bulletins, 
posters and counter signs. 
National advertising appears in 
such magazines as Seventeen, 
Mademoiselle, Charm, 
and Glamour. 

In addition to Bobbie Brooks’ 
own advertising program, 
dealers themselves spent 
approximately $350,000 last 
year in advertising Bobbie 
Brooks products in local news¬ 
papers and other media 
(according to figures computed 
by the Advertising Checking 
Bureau). The Company 
estimates that an additional 
$ 150,000 was spent by its dealers 
last year in promoting Bobbie Brooks products 
through the use of merchandise racks, local 
mailings, and other advertising methods. 
Cumulatively, these efforts have had a major 
impact in promoting the brand name of Bobbie 
Brooks and increasing interest in its products. 


go-togethar« 
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PLANNING 

FOR 

THE 

FUTURE 



Bobbie Brooks’ sales have quadrupled during the past ten years, and it is believed 
that there are sound reasons for an optimistic estimate of the Company’s future 
prospects. Some of these reasons are: 

1. The total number of dealers handling Bobbie Brooks lines has increased steadily. 
The Company believes that this is evidence of a long-range trend, supported by in¬ 
creasing dealer confidence in the Company and consumer acceptance of its products. 

2. The number of young American women in the 15 through 24 age group, which 
is the group primarily served by the Company, is growing at a rapid rate. Moreover, 
the major increase in the birth rate since the end of World War II is only beginning 
to have an impact on the size of the junior market. The increased number of girls 
born in 1946 and succeeding years will begin to become potential Bobbie Brooks 
customers in the 1960’s. 

3. The average annual per capita expenditure for the young adult woman’s ward¬ 
robe is increasing. Independent market research indicates that young adult women 
already make up an apparel market in excess of two billion dollars a year, and 
forecasts a steady advance in per capita annual spending because of the increasing 
clothing needs of this group. 

Today’s young woman drives the family car at an earlier age than girls of the last 
generation. She takes part in a greater number of extra-curricular activities, her 
allowance keeps increasing, and part-time jobs are more available to her than in the 
past. More young women go to college than in previous years, and young women are 
marrying at an earlier age. In business, young women are obtaining higher work ratings. 

These accelerated and expanded activities increase the need for clothing. 

Bobbie Brooks has had 20 years of experience in working specifically for the young 
adult woman, in learning the special clothing needs of her increasingly active life, 
in finding out her unique shopping habits, and in providing her with a coordinated 
wardrobe that meets her requirements within the limits of her budget. 

For these reasons, the Company believes that increasing individual clothing expendi¬ 
tures by these young women will be reflected in greater sales of its product lines. 

The Company’s planning is directed towards the development of production 
capacity and customer service facilities adequate to keep pace with its sales potential. 
This means continued training and development of personnel and constant research 
for improvements in all phases of the business. While the Company constantly strives 
to increase its sales volume, it is convinced that this must be done on a sound and 
profitable basis and that quality of product and service to customers must never be 
sacrificed. Through continued improvements in its planning and control, Bobbie 
Brooks believes it will succeed in taking advantage of its future opportunities. 
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ACCOUNTANTS’ REPORT 


Clarence Rainess 8c Co. 


CERTIFIED RUDLIC ACCOUNTANTS 
870 SEVENTH AVENUE 


NEW YORK IS N Y 


To the Board of Directors 
Bobbie Brooks, Incorporated 
3830 Kelley Avenue 
Cleveland, Ohio 


We have examined the Consolidated Balance Sheet of Bobbie Brooks, 
Incorporated and Subsidiary Companies as at April 30, 1959, and the re¬ 
lated Consolidated Statements of Income and Earned Surplus for the year 
then ended. Our examination was made in accordance with generally ac¬ 
cepted auditing standards, and accordingly included such tests of the 
accounting records and such other auditing procedures as we considered 
necessary in the circumstances. 

In our opinion, the accompanying Consolidated Balance Sheet and 
Consolidated Statements of Income and Earned Surplus, together with 
notes to financial statements, present fairly the consolidated financial 
position of Bobbie Brooks, Incorporated and Subsidiary Companies as at 
April 30, 1959, and the consolidated results of their operations for the 
year then ended, in conformity with generally accepted accounting prin¬ 
ciples consistently applied. 



CLARENCE RAINESS & CO. 


New York, N. Y. 
June 17, 1959 






BOBBIE BROOKS, INCORPORATED 


CONSOLIDATED 


ASSETS 

as at April 30, 


1959 

CURRENT ASSETS 

Cash . $ 715,996 

Accounts Receivable — Trade (Net of Sales Discounts 

and an Allowance for Doubtful Accounts) . 2,790,334 

Other Advances and Receivables. 122,193 

Merchandise Inventories — Note 1 . 3,390,902 

Unexpired Insurance and Prepaid Expenses. 24,608 


as at April 30, 

1958 

$ 615,127 

2,217,933 

166,608 

2,074,008 

31,169 


TOTAL CURRENT ASSETS 7,044,033 5,104,845 

CASH SURRENDER VALUE OF INSURANCE 
ON OFFICER S LIFE 

(Face Amount — April 30, 1959 — $1,870,160) . 96,342 54,734 

FIXED ASSETS-AT COST LESS ACCUMULATED 

DEPRECIATION AND AMORTIZATION - Note 2 1,111,896 1,035,171 


SECURITY DEPOSITS AND OTHER ASSETS. 56,020 


33.977 


Total . $8,308,291 


$6,228,727 


The notes to financial statements are an integral part of 
























AND SUBSIDIARY COMPANIES 


BALANCE SHEET 

LIABILITIES AND CAPITAL 

as at April 30, 

1959 

CURRENT LIABILITIES 

Long Term Debt — Portion Due Within One Year — Note 3 .... $ 132,925 


Notes Payable. 

Accounts Payable — Trade. 2,007,197 

Accrued Liabilities. 618,990 

Reserve for Federal Income Taxes. 889,362 

Dividends Payable . 110,233 

TOTAL CURRENT LIABILITIES 3,758,707 

LONG TERM DEBT-Note 3 

Notes Payable, Less Current Portion Included Above. 113,500 

Mortgage Notes Payable, Less Current Portion Included Above 267,863 

381,363 

CAPITAL STOCK AND SURPLUS - Note 4 

Capital Stock. 2,438,656 


Authorized 1,300,000 Shares — No Par Value — 
Issued 1,109,664 Shares of which 609,664 Shares are 
Outstanding and have a Stated Value of $4 per Share. 
The Remaining 500,000 Shares have been Reacquired, 


are subject to Escrow, and have no Stated Value. 

Capital Surplus. 672,500 

Earned Surplus. 2,049,065 

5.160.221 

Less: Reacquired Capital Stock Subject to Escrow 

(500,000 Shares) — At Cost. 992,000 

4.168.221 

Total. $8,308,291 


as at April 30, 

1958 


$ 198,719 
611,439 
1,674,395 
466,955 
552,878 


3,504,386 

219,500 

266,183 

485,683 

2,100,000 


1.130.658 

3.230.658 

992,000 

2.238.658 
$6,228,727 


this statement and should he read in conjunction therewith. 





































CONSOLIDATED STATEMENT 
OF INCOME 

For the Years Ended April 30, 1959 and 1958 



1959 

1958 

Gross Sales, Less Returns, Discounts and Allowances. 

$25,014,602 

$22,341,486 

Cost of Goods Sold. 

17,471,038 

16,325,376 

Gross Profit on Sales. 

7,543,564 

6,016,110 

Selling, Warehouse, General and Administrative Expenses. 

5,414,211 

4,673,406 


2,129,353 

1,342,704 

Other Income Including Interest of $29,626 and $635 Respectively ... 

34,871 

13,469 


2,164,224 

1,356,173 

Other Deductions — Interest Expense. 

30,807 

72,012 

Income before Federal Income Taxes. 

2,133,417 

1,284,161 

Provision for Federal Income Taxes. 

1,104,527 

655,939 

Net Income . 

$ 1 078 890 

678 777 

Earnings Per Share (Based on 609,664 Shares Outstanding). 

$1.69 

$1.03 


CONSOLIDATED STATEMENT 
OF EARNED SURPLUS 


For the Years Ended April 30, 1959 and 1958 


Earned Surplus at Beginning of Year. 

Net Income . 

Transfers from Surplus to Stated Value of No Par Common Stock 

(Prior to Recapitalization) . 

Dividends of Preferred Stock to Holders of Outstanding Common Stock 
(Prior to Recapitalization) . 

Cash Dividends Paid or Declared: 

Preferred Stock — Prior to Recapitalization. 

Common Stock — Prior to Recapitalization. 

Capital Stock-After Recapitalization ($.17Vi Per Share). 

Earned Surplus at End of Year. 


$ 1,130,658 

1,028,890 

2,159,548 


3,540 

250 

106,693 

110,483 

$ 2,049,065 


$ 1,606,436 

628,222 

2,234,658 

1,000,000 

100,000 

3,750 

250 

1,104,000 
$ 1,130,658 


The notes to financial statements are an integral part of this statement and should be read in conjunction therewith. 
































































NOTES TO CONSOLIDATED FINANCIAL STATEMENTS 

as at April 30, 1959 


NOTE 1- 
MERCHANDISE 
INVENTORIES 


NOTE 2 - 

FIXED ASSETS 


NOTE 3- 
LONG TERM 
DEBT 


Merchandise inventories, stated at the lower of cost or market, consist of the following: 


Raw Materials . 
Work in Process 
Finished Goods 


Fixed assets are summarized as follows: 


Land. 

Buildings . 

Machinery and Equipment.. 

Automobiles. 

Leasehold Improvements.. 

Total Cost . 

Less: Accumulated Depreciation and Amortization 


Long Term Debt consists of the following: 


Rate of 

Interest Maturity 

Mortgage Notes. 4% — 5 x /i% December 1, 1965 — 

February 15, 1972 

Notes Payable (a). None November 1, 1960 

Note Payable. None July 1, 1962 


A pril 30, 

A pril 30, 

1959 

1958 

$1,613,427 

$1,040,417 

566,838 

280,759 

1,210,637 

752,832 

$3,390,902 

$2,074,008 


April 30, 

1959 

A pril 30, 
1958 

$ 6,525 

$ 6,525 

370,460 

344,602 

832,356 

763,632 

19,578 

23,347 

510,161 

429,158 

1,739,080 

1,567,264 

627,184 

532,093 

$1,111,896 

$1,035,171 


Portion 

Due Within 
One Year 

Portion 
Due After 
One Year 

$ 26,925 

$267,863 

100,000 

100,000 

6,000 

13,500 

$132,925 

$381,363 


(a) On April 30, 1953 the Company purchased 1,000 shares of its then outstanding stock 
for $992,000. The $200,000 balance due thereon as at April 30, 1959 is evidenced 
by non-interest-bearing notes payable in semi-annual installments of $50,000 each 
(May 1 and November 1). The notes are secured by a pledge and escrow of the stock 
purchased, as exchanged and reclassified (see Note 4), and insurance policies, on the 
life of Maurice Saltzman, owned by the Company, having a face value of $200,000 
and a cash surrender value of $17,323. These life insurance policies may be with¬ 
drawn from escrow as payments on notes are made so that the total face value of 
policies pledged will not be in excess of the balance of the notes to be paid. The 
escrow provides that upon final payment of the notes (November 1, 1960), all the 
reacquired shares will be returned to the Company. 


NOTES TO CONSOLIDATED FINANCIAL STATEMENTS CONTINUED ON FOLLOWING PAGE 




















































NOTE 4 - 
CAPITAL STOCK 
AND SURPLUS 


As at April 30, 1958 the issued capital stock of the Company, exclusive of the reacquired shares, 
consisted of the following: 

Preferred Stock — $100 Par Value — 1,000 Shares ... $ 100,000 

Common Stock — No Par Value — 1,000 Shares. 2,000,000 

$2,100,000 


Amended Articles of Incorporation of the Company were filed with the Ohio Secretary of State 
on January 12, 1959. The authorized capital of the Company was changed from 2,500 shares of 
common stock, without par value, and 5,000 shares of $ 100 par value preferred stock, to 1,300,000 
shares of capital stock without par value. Upon the filing of said Amended Articles (a), and sale of 
additional capital stock to the public (b), the following recapitalization was effected: 


Capital Stock After Recapitalization and Sale 


Issued Stated Value Capital 
Shares ($4 Per Share) Surplus 


(a) 

(b) 

(*) 


Capital Stock Exchanged and Reclassified: 
1,000 Shares Preferred Stock. 

(*)9,664 

$ 38,656 

$ 61,364 

1,000 Shares Common Stock. 

500,000 

2,000,000 

— 

1,000 Shares Common Stock Reacquired 
and Subject to Escrow. 

500,000 



Net Proceeds from Sale of Capital Stock 
at Public Offering . 

100,000 

400,000 

611,136 


1,109,664 

$2,438,656 

$672,500 

Includes 2 additional shares of capital stock sold to holders 

of preferred stock in order 


to eliminate fractional shares. 


NOTE 5 - 
CONTRIBUTIONS 
TO EMPLOYEES’ 
PENSION FUND 


The Company has in operation a voluntary non-contributory pension plan for certain salaried 
and salesmen employees. Contributions to the plan for the year ended April 30, 1959 were 
$125,000 and for the year ended April 30, 1958, $112,000. 


NOTE 6 - 
FACILITIES 


The Company has entered into a long term lease on an addition to its Cleveland Headquarters, 
presently being constructed by the lessor. The net increase in rental, after vacating other premises 
in the Cleveland area, will be $65,000 per annum. Management estimates that the cost to the 
Company of the equipment and modernization will be approximately $800,000. This program 
is expected to be completed within the next 12 month period. 

The Company is presently negotiating a long term lease for additional plant facilities in 
Lock Haven, Pa. 
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RESULTS 1950 1951 1952 1953 1954 1955 1956 1957 1958 1959 

Net Sales $6,076,800 8,428,700 9,843,500 12,069,400 13,576,900 14,365,900 16,827,500 20,912,800 22,341,500 25,014,600 


Earnings Before Income Taxes 

160,700 

361,200 

297,200 

356,400 

466,200 

504,400 

619,900 

1,233,900 

1,284,100 

2,133,400 

Provision For Income Taxes 

72,700 

140,200 

161,700 

198,600 

261,400 

258,500 

330,200 

652,200 

655,900 

1,104,500 

Earnings After Income Taxes 

88,000 

221,000 

135,500 

157,800 

204,800 

245,900 

289,700 

581,700 

628,200 

1,028,900 

Net Earnings Percentage 
of Sales 

1.45% 

2.62% 

1.38% 

1.31% 

1.51% 

1.71% 

1.72% 

2.78% 

2.81% 

4.11% 

YEAR-END POSITION 

Current Assets $1,594,600 2,053,100 2,451,100 

2,882,000 

3,046,600 

3,477,100 

5,089,800 

6,127,700 

5,104,800 

7,044,000 

Current Liabilities 

1,010,300 1,306,300 1,636,900 

2,272,200 

2,264,300 

2,601,700 

4,202,400 

4,844,100 

3,504,400 

3,758,700 

Working Capital 

584,300 

746,800 

814,200 

609,800 

782,300 

875,400 

887,400 

1,283,600 

1,600,400 

3,285,300 

Current Ratio 

1.6 

1.6 

1.5 

1.3 

1.4 

1.3 

1.2 

1.3 

1.5 

1.9 

Property, Plant, Equipment — 
Gross 

$218,900 

294,600 

375,800 

446,100 

519,400 

634,600 

1,009,300 

1,147,800 

1,567,300 

1,739,100 

Accumulated Depreciation 
& Amortization 

62,500 

92,700 

127,400 

168,600 

218,100 

301,700 

342,200 

428,600 

532,100 

627,200 

Property, Plant, Equipment — 
Net 

156,400 

201,900 

248,400 

277,500 

301,300 

332,900 

667,100 

719,200 

1,035,200 

1,111,900 

Long Term Debt 

- 

- 

- 

700,000 

600,000 

500,000 

565,600 

451,900 

485,700 

381,400 

Preferred Stock Outstanding 

- 

- 

- 

- 

- 

- 

- 

- 

$100,000 

- 

Common Shareholders’ Equity 

$762,900 

973,800 1,136,700 

302,500* 

513,500 

745,000 

1,034,500 

1,616,000 

2,138,700 

4,168,200 

PER COMMON SHARE** 

Earnings After Income Taxes 

.14 

.36 

.22 

.26 

.34 

.40 

.48 

.95 

1.03 

1.69 

Working Capital 

.96 

1.22 

1.34 

1.00* 

1.28 

1.44 

1.46 

2.11 

2.63 

5.39 

Common Shareholders’ Equity 

1.25 

1.60 

1.86 

.50* 

.84 

1.22 

1.70 

2.65 

3.51 

6.84 


*On April 30, 1953, the Company purchased 50% of the then outstanding Capital Shares for $992,000. 


** Based on 609,664 shares presently outstanding. 


17 












OFFICES & PLANTS 



EXECUTIVE OFFICES 
8c HEADQUARTERS: 

3830 Kelley Avenue 
Cleveland 14, Ohio 


REGIONAL SALES OFFICES 
8c SHOWROOMS: 

New York 

Cleveland 

Atlanta 

Chicago 

Dallas 

Los Angeles 


PLANTS: 

Cleveland, Ohio 
Bellaire, Ohio 
West Helena, Arkansas 
Jersey Shore, Pennsylvania 
Montgomery, Pennsylvania 
Lock Haven, Pennsylvania 
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Cleveland, Ohio 


Jersey Shore, Pa. 


Lock Haven, Pa. 
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Vice President 

BURTON L. KAMBERG 

Vice President 

DAVID MARGOLIS 

Vice President 

JULIUS LUDWIG 

Vice President 
VICTOR A. JUENGEL 

Secretary 

CELE STEIN 

Treasurer 

JACOB LANDIS 

BOARD OF DIRECTORS 

MAURICE SALTZMAN 
BURTON L. KAMBERG 
DAVID MARGOLIS 
JULIUS LUDWIG 
CELE STEIN 

OFFICERS & DIRECTORS JACOB LANDIS 

EUGENE H. FREEDHEIM 

TRANSFER ACENTS 

THE CHASE MANHATTAN BANK 
40 Wall Street, New York, N. Y. 

THE CLEVELAND TRUST COMPANY 
Euclid Avenue at East 9th Street 
Cleveland, Ohio 


REGISTRARS 

CHEMICAL CORN EXCHANGE BANK 
30 Broad Street, New York, N. Y. 

THE CLEVELAND TRUST COMPANY 

AUDITORS 

CLARENCE RAINESS & CO. 

New York, N. Y. 


COUNSEL 

HAHN, LOESER, KEOUGH, 
FREEDHEIM & DEAN 
Cleveland, Ohio 
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